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Largest oil marketing company in Pakistan
with a turnover of over US$ 6.8 billion and
a market share of over 80% in Black Oil and
59% in White Qil.

A Dblue-chip organization with market
capitalization of around Rs. 67 billion
(US$ 1.1 billion), contributing Rs. 68 billion
to the national exchequer in FYO7.

Winner of Karachi Stock Exchange Top
Companies Award.

First Pakistani public sector company to
become member of the World Economic
Forum (WEF).

Only company in the Muslim World whose
CEOQO is on the World Business Council for
Sustainable Development’s Business Role
Focus Area Core Team (FACT). PSO led the
launch of BCSD Pakistan in FYQ7.

Only company in Pakistan whose turnaround
and performance are cited in various case
studies, both locally and internationally.

Around 3,700 retail outlets across the
country, including 1,609 New Vision Outlets
commissioned within seven years.

Vast infrastructure of 9 installations and 23
depots from south to north and a supply
chain supported by a strong tank-lorry fleet
and railway wagons.

Extensive storage capacity (almost 81% of
total national storage, i.e., around 860,000
metric tons).

A company fully aware of Health, Safety &
Environment (HSE) standards and using
these as part of the continuous improvement
process.

Leading national company committed to
support ongoing or innovative, social and
charitable projects in the field of education,
health, welfare, women empowerment, etc.
The company has always been in the
forefront of humanitarian causes.




